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https://www.food-safety.com/articles/5503-evaluating-risk-in-foods-at-farmerse28099-markets
https://journals.bcit.ca/index.php/ehj/article/view/104
http://www.bccdc.ca/health-professionals/professional-resources/food-premises-guidelines
http://www.bccdc.ca/health-professionals/professional-resources/food-premises-guidelines
http://www.bccdc.ca/health-professionals/professional-resources/food-premises-guidelines
http://www.bccdc.ca/resource-gallery/Documents/Guidelines%20and%20Forms/Guidelines%20and%20Manuals/EH/FPS/Food/Guidelines%20-%20Sale%20of%20Foods%20at%20Temporary%20Food%20Markets_current.pdf
http://www.bccdc.ca/health-professionals/professional-resources/fermented-foods


2 

 

mailto:aec2023info@ciphi.ca
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http://ciphi.ca/certification/
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https://ncceh.ca/resources/evidence-reviews/climate-change-impacts-canadas-food-supply-cold-chain#h2-0
https://www.farmersmarketsontario.com/wp-content/uploads/2020/02/FoodSafetyTips.pdf
https://www.pubs.ext.vt.edu/FST/FST-308/FST-308.html
http://www.bccdc.ca/resource-gallery/Documents/Guidelines%20and%20Forms/Guidelines%20and%20Manuals/EH/FPS/Food/Guidelines%20-%20Sale%20of%20Foods%20at%20Temporary%20Food%20Markets_current.pdf
http://www.bccdc.ca/health-professionals/professional-resources/fermented-foods
https://ncceh.ca/resources/blog/fermented-foods-safety-guidance-new-resource-public-health-practitioners
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http://www.ciphi.bc.ca/
https://m.facebook.com/CIPHI-BC-Branch-957492074287001/
https://www.instagram.com/ciphi.bc/?r=nametag
https://www.openschool.bc.ca/marketsafe/
https://www.farmersmarketsontario.com/wp-content/uploads/2020/02/FoodSafetyTips.pdf
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mailto:bcpageeditor@ciphi.bc.ca
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Daniela (left in both pictures) at a  

surprise party put on by colleagues 

Stuart and Carolynn (right in both  

pictures) 
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https://www2.gov.bc.ca/gov/content/environment/air-land-water/water/water-quality/drinking-water-quality/resources-for-water-system-operators#guide-emergency
https://www2.gov.bc.ca/gov/content/environment/air-land-water/water/water-quality/drinking-water-quality/resources-for-water-system-operators#guide-emergency
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https://tinyurl.com/ERCPWSS
https://www.bcit.ca/programs/environmental-public-health-bachelor-of-environmental-public-health-full-time-8520benvh/
mailto:vkarakilic@bcit.ca
mailto:tabraham@bcit.ca
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Editorial Team 

Editorial Policy 

The objective of this newsletter is to keep the members of the BC Branch and other colleagues informed of the local and national 

events that are of interest and importance to them. 

The views, comments, or positions of the BC Page are those of the Editorial Team or the author and do not necessarily reflect those 

of either the BC Branch or the Canadian Institute of Public Health Inspectors. 

The Editorial Team reserves the right to edit material submitted, solicited or unsolicited, for brevity, clarity, and grammatical accu-

racy. 

Advertising Policy 

The BC Branch will accept advertising relating to health & environmental issues, products, and services.  Advertisements that the 

editorial team concludes are contrary to good public health practice or environmental protection goals, or those deemed offensive 

or not in good taste, will not be accepted. 

Advertising Rates 

FULL PAGE…………..…..$75 per issue 

HALF PAGE……..……….$50 per issue 

QUARTER PAGE……….$30 per issue 

BUSINESS CARD……….$20 per issue 

There is a 25% discount for a commitment of at least six consecutive issues.  Changes can be made in the ad format or content dur-

ing this period.  Ads should be camera-ready; any extra costs necessary to prepare the ad material may be charged to the advertis-

er. 


